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S——
ective of this course is Lo belp students to understand the concept of marketing
tpplications,

I/P.M. 75

introduction - Nature and scope of marketing; Importnace of marketing
vusiiessfunction, and in the economy; Marketing concepts - tradmondl and
modern; Sellingvs. marketing; Marketing mix; Marketing environment.

~

Consunier i«;'.m\w-;wn- and Market Segmentation : Nature, Scope, and
signilicance orcenswier behaviour: Market segmentation - concept and
Imporiance; Bases for market segmentation.

INEE-E - Product @ Concept of product, consumer, and industrial goods; Product

planning anddevelopment; Packaging role and functions; Brand name znd
trace mark; after salesservice; Product life cycle concept. Price : Importance

of price in the market ting mix; Factors affecting price of a product/service:
Dm ounts and rebates,

NYT-fV - Distributions ’“h annels and Physical Distribution; Distribution channels -
Concept androle; Types of distiibution channels, Factors affecting choice of 2
distribution “‘MHHPI

Retailer and holesaler; Physical distribution of goods; Transportation,
Warehousing, Inverntory control; Order processing.

Promotion : Methods of pramotion; Optimum promotion mix; Advertising
media - theirralative merits and limitations: Characteristics of an effective
advertisemens; Personalselling; Selling as -a career; Classification of
successful sales person; Functions ofsalesman.

Recent development in marketing -social marketing, online marketing, Direct
marketing, -LI‘VlLe‘ marketing, breen marketing,
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ns of marketing in internat
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curse zims at acquainting student with the operatio
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M.M. 75,

‘aternacional Marketing @ Nature, definiton, and scopé of international
miarketing,
Domestic marketing vs International marketing; International-environment

ewfernaland inteinakl

dentifying and Selecting Foreign Market: Foreign market entry mode
decisions. Product Planning for international Market: Product designing;
Branding and packaging; Labeling and quality

(i vs.adaptation;
ing: Factors Influenceing

S serviceulnternational Pric

.\‘«i-.xvv Ao i3
Sraiilal tlor

issues; After sales
mternational price; Pricing pmcess—processand methods; International price

d payraent terms.

guotation 20d Paj
ervices Abread: Methods of international promotion;
rature: Advertising; Personal selling; Trade fairs and

TS Ay ot AT
of Product/s

lite

Promotion
Nirect mall and saies

sxhibitions &

internaticonal Distribution: Distributicn channels and logistics decisions:
Sejection #nd appeiniment of foreign sales agents. -

policy - an overview; Trends in

1 “ractices in India: Exim
iness; Product selection;

Export Policy ana
india'sforeign trade; Steps in starting an export bus

Market _
selection; Export pricing, Fxport finance; Documentation; Export procedures;
LExpoure -

assistance and incentives.,

Marketitg Control Process
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