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B.COM PART II| 

OPTIONAA GROUP B{Marketing Area) TITLE OF PAPER -PRINCIPLES OF MARKETIEE, n 
PAPER I 

Proposed syllabus 

UComT-20S 8ECTIVE 
he hjective of this course is to help students to understand the concept of marketing is applications. 

M.M.75 

NIT- iniroduction Nature and scope of marketing; Importnace of marketing as a 
businiessfunction, and in the economy; Marketing concepts traditional and 
modern; Sellingvs. marketing: Marketing mix; Marketing environment. 

N Consuner Behaviour and Market Segmentation: Nature, scope, and 
Sigoiicauce oiconsumer behaviour; Market segmentation concept and 
importance; Bases for market segmentation. 

UNIT- Product : Concept of product, consumer, and industrial goods; Product 
planning anddevelopment; Packaging role and functions; Brand name and 
trade mark; after saiesservice; Product life cycle concept. Price Importance of price in the marketing mix; Factors affecting price of a product/service; 
Discounts and rebates. 

UNIT-FV Distributions Channels and Physical Distribution; Distribution channels 
Concept antirole; Types of distuibution channels. Factors affecting choice of a 
distribution channel; 
Retailer and holesaler; Physicai distribution of goods; Transportation, 
Warehousing, inverntory control; Order processing. 

UNFTY Promotion : Methods of promotion; Optimum promotion mix; Advertising 
media theirralative merits and limitations; Characteristics of an effective 
advertisement; Personalselling; Selling as a career; Classification of 
successful sales person; Functions ofsalesman. 
Recent deveiopment in marketing -social marketing, online marketing, Direct 
marketing, Services marketing, Green marketing. 

Akass Akasla 
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B.COM PART I1 

OPTIONAL GROUP B{Marketing Area) 
TITLE OF PAPER -INTERNATIONAL MARKETING 

PAPER II 

Froposed syllabus 

OCbT-306 
O3TIVE 

S COurse aims atf acquain ting student with the operations of marketing in internation 

eienvirOnent. M.M. 75, 

iternational Marketing: Nature, definiton, and scope of international 

marketing 
Domestic marketing vs. International marketing; 

International-environment 

externaland interna!. 

dentifying and Selecting Foreign Market: Foreign market entry mode 

ciecisions. Product Planning for international Market: Product designing 

Standardization vs.adaptation; Branding and packaging; Labeling and quality 

issues; After sales service.international Pricing: Factors Influenceing 

nternational price; Pricing process-processand methods; International price 

quotation and payment terms. 

Promotion oí Product/Services Abroad: Methods of international promotion; 

Direct mail and sales literature; Advertising; Personal selling; Trade fairs and 

exhibitions. 

TNIT-IV internaticna! Distribution: Distribution channels andlogistics decisionS; 

Seiection and appoiniment of foreign sales agents. 

Export Policy and Practices in India: Exim policy an overview; Trends in 

India'sforeign trade; Steps in starting an export business; Product selection; 

Market 

seiectio!1; Export pricing, Export finance; Documentation; Export procedures; 

Export 
assistante and incentiveS. 

Marketing Control Process 

Ahas 
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